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ABSTRACT 
 
 
 One-on-one interviews were conducted in different regions in Luzon, Visayas, and the 
Mindanao Islands of the Philippines. A total of 387 households participated in the nationwide survey, 
comprising of 252 middle -income households and 135 low-income households. Most of the 
respondents purchased peanut butter at least once a month.  The taste (sweetness), brand, and price of 
the product were the three major factors that influenced the choice of what peanut butter to buy. 
Approximately two-thirds of Filipino families preferred the firm (stabilized)  type of peanut butter 
even when they  buy the natural (unstabilized) peanut butter due to its lower price. There was also an 
indication of “brand loyalty” among Filipino consumers. Color was likewise not a major factor 
considered by consumers in buying peanut butter even if they preferred the medium brown color 
(color of the natural type) to the pale brown (color of the firm type) and dark brown colors.  Some 
consumers (50%) would like to have added flavor (chocolate or fruit jelly) in their peanut butter and 
were willing to pay an additional price of more than 1.00 Philippine peso (PHP). Filipino consumers 
were, in general, aware and knowledgeable about vitamin A and the presence of vitamin A-fortified 
food products in the market.  They were buying these products and indicated that they would buy 
vitamin A-fortified peanut butter when this is made available to them.  Most of the respondents 
(>70%) were willing to pay more than PHP 0.25 additional price with a large proportion who were 
willing to pay more than PHP 1.00. 




